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Rl Local Food Brands Study

MARKET RESEARCH, PROMOTION AND
BRAND ADOPTION TO IMPROVE ECONOMIC
IMPACT OF RHODE ISLAND FOOD BRANDS TO
LOCAL & REGIONAL MARKETS

FUNDED THROUGH USDA FEDERAL STATE
MARKETING IMPROVEMENT PROGRAM

Grant Project Objectives

1) Determine the brand awareness and economic impact
of state locally grown programs “Rl Grown” and “RI
Seafood” to increase membership and revenue for
producers and food businesses;

2) Research and test targeted marketing and promotion
strategies to determine ideal target market(s) for
increasing brand loyalty and local food consumption;

3) Disseminate findings and marketing resources to
members and food business partners to increase the
overall impact of Rl Grown and Rl Seafood.
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Economic Impact
Report

IN COLLABORATION WITH BLAZE PARTNERS
AND CAMOIN ASSOCIATES, WE HAVE
CONDUCTED AN ECONOMIC IMPACT ANALYSIS
FOR RI GROWN & RI SEAFOOD.

Analysis Objectives

1) Determine current brand awareness and
economic impact of RI Grown and Rl Seafood.

2) Determine potential economic impact of both
brands in low, moderate, and high growth
scenarios.

3) Determine greatest benefits of each brand to
its member businesses.
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Results: Greatest Benefits

to Member Businesses

Greatest Benefit of Being an Rl Grown or Rl Seafood Member

% of Responses

Better consumer awareness 69%

New collaborations/professional relationships 48%

Benefits from general marketing efforts for agriculture or seafood 48%

Access to marketing toolkits 34%

Access to wholesalers and/or distributors 17%

Access to buyers 17%

Increased value of products 17%

Access to producers 10%

Access to processors 7%

Cost savings 7%

Other 7%



Results: Current Economic Impact of
Rl Seafood

For every dollar that the state invests in RI
Seafood, the brand generates:
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2,477 $119.1M $316.6M

jobs in earnings in sales




Results: Potential Economic Impact of RI
Seafood
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Sales

Potential Annual Economic Impact of Rl Seafood Jobs

Status Quo $335.6M
Status Quo 2,575
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Earnings

Moderate Growth

Status Quo $126.4m

Moderate Growth - $2477M




New England Seafood Marketing

New England States recently met to evaluate the
possibility of combining seafood marketing efforts
instead of competing for the same customers and

audience, addressing shifting fish stocks, & expanding
Shared resources

« Partner states include RI, MA, ME, NH, CT
« Next Steps

« Evaluating governance structures

« Determining goals and strategies




Questions?



