Reach:
# of people that see your content

Engagement:
# of interactions with the content
(likes, saves, shares, comments)

Instagram Pinterest TikTok

Gained 172
followers

Gained 2,229 followers Gained 6 followers

(167% increase)
Reached ~70k
Reached ~700k accounts

accounts

Reached ~262k
accounts
Received ~3.8k

Received ~25k engagements
engagements

Received ~4.9k
engagements

Our content been seen by
over 1 million people!



Self-Assessment Outcomes
Reported increased knowledge of San Diego
130+ followers completed a voluntary 10- B s
minute self-assessment on how Fishful o
Future had affected their learning and 62 /0

havior
beha Reported expanded

understanding of the benefits

O 1 220/0 and value of local seafood.
57 /o Increase in people always or 33 O/O

Learned about new options - almost always choosing

venues or businesses - where they local seafood over other Reported preparing meals inspired
could purchase/obtain San Diego options. by Fishful Future. 19% prepared
seafood. the meal more than once!
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Challenges :
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