
Metrics

Quantitative
● Followers and reach of social 

media channels 
● Website visits
● Newsletter audience size and 

newsletter opens 

Qualitative 
● Messages, comments, content 

interactions and user-generated 
content

● Feedback from local seafood 
providers and consumers
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Performance Metrics

Gained 2,229 followers
(167% increase)

Reached ~700k 
accounts

Received ~25k 
engagements

Gained 6 followers

Reached ~70k 
accounts

Received ~3.8k 
engagements

Gained 172 
followers

Reached ~262k 
accounts

Received ~4.9k 
engagements

Instagram Pinterest TikTok

Our content been seen by  
over 1 million people!

Reach: 
# of people that see your content

Engagement: 
# of interactions with the content 
(likes, saves, shares, comments)
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Evaluating Impact
Self-Assessment Outcomes

130+ followers completed a voluntary 10-
minute self-assessment on how Fishful 
Future had affected their learning and 
behavior

84%
Reported increased knowledge of San Diego 
seafood species. 

57%
Learned about new options - 
venues or businesses - where they 
could purchase/obtain San Diego 
seafood.

122%
Increase in people always or 
almost always choosing 
local seafood over other 
options.

33%
Reported preparing meals inspired 
by Fishful Future. 19% prepared 
the meal more than once!

62%
Reported expanded 
understanding of the benefits 
and value of local seafood.



Thank You!

● 11k visits 
(~1k/mon
th)

WebsiteInstagram

emily@fishfulfuture.com

Pinterest

● 11k visits 
(~1k/mon
th)

TikTok



Challenges (& Opportunities) In Social Media For 
Community-Based Seafood
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Jordyn Zacharias

Rhode Island Seafood
Tuna Harbor Dockside Market

Feini Yin
North American Marine Alliance 
Fishadelphia
Our Fishing Log
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