
EMPHASIZE WHY SUPPORTING LOCAL IS IMPORTANT

DIRECT SaLES

• Prompts consumers to think holistically about the 
seafood supply chain

• Allows consumers to know their seafood sources
• Makes seafood more approachable 
• Allows for shorter supply chains and fewer food 

miles. 
• Creates fair access and pricing for both the 

fishermen and the consumers
• Consumers see value in supporting individuals in 

their community 



HOW TO SHaRE YOUR 
BRaND STORY aCROSS 
PLaTFORMS
Make sure your brand visuals and message are cohesive 
across all platforms to build trust, foster community, and 
grow your sales. 



CRaFTING a 
COMPELLING BIO

• Keep it simple:
⚬ Who you are
⚬ What you do
⚬ Where you do it

A bio is a small but crucial piece of the social media 
puzzle.

BIO BASICS

QUICK TIPS

• Be clear, relatable, and aligned with your brand values
• Add personal, location-specific details to increase authenticity (and findability)

Who: Fish Market
What: Dockside; seafood; Saturday mornings
Where: San Diego; 598 Harbor Ln
Bonus: Run by fisherman for fisherman



SOCIaL MEDIa
Optimize your social platforms by 
ensuring consistency across all channels. 
Let there be no confusion about who you 
are! 

• Logo as profile picture
• Branded or intentional banners
• Branded graphic templates

KEY POINTS

Websit
e

Social Media



SOCIaL MEDIa
Social media is a great way to share all of 
the elements of your unique brand story!

• Educate/Go behind-the-scenes
• Don’t be afraid to sell!
• Share your values authentically

TYPES OF CONTENT



EMaIL MaRKETING
Create a unique, attractive email template 
with important links and information will save 
you time in the long run!

• Logo
• Website link
• CTA (call to action)
• Social media links
• Address
• Contact info

TO INCLUDE



WEBSITE
A clean, professional website goes a long way! This is 
often your first introduction to a new customer.

• Your business name is clear
• Your logo is in the proper file format (so that it’s not 

grainy or doesn’t show a white box around it in ‘dark 
mode’) - a png file with a clear background is best!

• Your font is consistent with your other marketing 
materials

• Your brand colors are represented

MAKE SURE THAT



WEBSITE
The top of your site is the most valuable real estate, so 
use it wisely! So is your home page.

• You capture their attention with a clear and 
compelling brand message.

• You are using brand voice and sharing your unique 
brand story.

• You use high-quality images and the text is legible 
with the images on desktop and mobile.

• Your navigation tabs make sense, work properly, and 
all info is correct on your site.

MAKE SURE THAT



Download our Brand Writing Workbook



GET IN TOUCH

JORDYN ZACHARIAS
Email Address
jordyn.kastlunger25@gmail.com

jordyn.kastlunger.ctr@dem.ri.gov

ERIKA TEBBENS
Email Address
erika@localdifference.org


