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Reflections and lessons...

|

We all share similar values and goals.
Clear, consistent messaging from
diverse voices.

> Be inclusive - everyone has a role to
play.

Let local communities lead the way.
There are a lot more of us than them
(corporations).

> \When people commit to working
together towards a shared goal,
anything is possible...
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Quyana! Thank You!

Melanie Brown - melanie@salmonstate.org | 907-244-1169
Elizabeth Dubovsky - strategy.director@alfafish.org | 970-889-1440

United Tribes of Bristol Bay utbb.org
Commercial Fishermen of Bristol Bay cfbb.org

Bristol Bay Forever bristolbayforever.org

Businesses for Bristol Bay www.b4bb.org
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